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Abstarct

The purpose of this research is to study 1) consumer behavior towards the Fried
Fish Skin Sea Bass, Songkhla 2) the relationship between the subjects’ personnel and
consumer behavior towards the Fried Fish Skin Sea Bass, Songkhla. The subjects in this
research were four hundred consumer. The instrument for data collection were an
accidental sampling analyzed by using percentage, mean (X), standard deviation (S.D.),
Chi-square

The results of this research revealed that the consumers’ major objective of
purchase for eating. The frequency of purchasing more than 2 times per week about 4-5
pack per time. Consumers buy at about 10:01 am to 1:00 pm. In term of relations
subjects’ personnel toward consumer behavior, the results show that age, monthly
income, occupations and education have the effect on volume per time, the time of
purchase, and frequency of consumption.

Keywords: Consumer Behavior, Fried Fish Skin Sea Bass, Songkhla
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